
RETAIL MERCHANDISE TRADE 607 

28.—Summary of Stores and Sales by Provinces, by Kind-of-Business Groups, 
and for Selected Kinds of Business, 1930 and 1941—concluded 

Stores Sales 

Kind of Business 
1930 1941 1930 1941 

P .C. 
Change 
1930-41 

No. 

11,355 

No. 

11,917 

I'OOO 

207,657 

J'000 

214,748 +3-4 

No. 

11,355 

No. 

11,917 

I'OOO 

207,657 

J'000 

214,748 

General Merchandise G r o u p -
Department stores and mail-order bouses 

148 
513 

504 
1,085 

355,259 
44,212 

377,806 
85,177 

+6-3 148 
513 

504 
1,085 

355,259 
44,212 

377,806 
85,177 +92-7 

148 
513 

504 
1,085 

355,259 
44,212 

377,806 
85,177 

Totals, General Merchandise Group3. 3,534 3,794 472,689 525,971 +11-J 

Automotive G r o u p -
2,736 
4,140 
5,503 

2,835 
3,156 

10,130 

253,608 
47,560 
66,449 

370,956 
47,561 

157,558 

+46-3 2,736 
4,140 
5,503 

2,835 
3,156 

10,130 

253,608 
47,560 
66,449 

370,956 
47,561 

157,558 
4 

2,736 
4,140 
5,503 

2,835 
3,156 

10,130 

253,608 
47,560 
66,449 

370,956 
47,561 

157,558 +137'1 

2,736 
4,140 
5,503 

2,835 
3,156 

10,130 

253,608 
47,560 
66,449 

370,956 
47,561 

157,558 

13,016 16,867 380,915 594,720 +56 1 13,016 16,867 380,915 594,720 

Apparel G r o u p -
Men's and boys' clothing and furnishings 

3,969 
1,149 
3,715 
1,641 

3,485 
1,934 
5,508 
1,674 

72,111 
42,144 
69,806 
35,908 

79,873 
73,779 
97,522 
44,037 

+10-8 3,969 
1,149 
3,715 
1,641 

3,485 
1,934 
5,508 
1,674 

72,111 
42,144 
69,806 
35,908 

79,873 
73,779 
97,522 
44,037 

+75-1 
Women's apparel and accessories stores... 

3,969 
1,149 
3,715 
1,641 

3,485 
1,934 
5,508 
1,674 

72,111 
42,144 
69,806 
35,908 

79,873 
73,779 
97,522 
44,037 

+39-7 
+22-6 

3,969 
1,149 
3,715 
1,641 

3,485 
1,934 
5,508 
1,674 

72,111 
42,144 
69,806 
35,908 

79,873 
73,779 
97,522 
44,037 

10,471 13,601 219,969 295,212 +34-2 10,471 13,601 219,969 295,212 

Building Materials G r o u p -
2,901 
1,825 

3,020 
1,611 

70,892 
66,201 

73,143 
79,786 

+3-2 2,901 
1,825 

3,020 
1,611 

70,892 
66,201 

73,143 
79,786 +20-5 

2,901 
1,825 

3,020 
1,611 

70,892 
66,201 

73,143 
79,786 

Totals, Building Materials Group3.. 6,144 5,801 164,112 174,203 + 6 1 

Furniture, Household and Radio 
Group-

1,101 
1,528 

1,337 
1,648 

41,017 
51,692 

64,057 
45,895 

+56-2 
Household appliance or radio dealers, 

1,101 
1,528 

1,337 
1,648 

41,017 
51,692 

64,057 
45,895 -11-2 

Totals, Furniture, etc., Group3  3,079 3,498 99,791 118,357 +18-6 

5,609 8,821 75,977 131,181 +72-7 5,609 8,821 75,977 131,181 

Other Retail S tores -
3,559 
1,532 
2,420 

3,956 
1,692 
4,239 

76,849 
26,663 
30,703 

II +31-5 3,559 
1,532 
2,420 

3,956 
1,692 
4,239 

76,849 
26,663 
30,703 

II +44-2 
3,559 
1,532 
2,420 

3,956 
1,692 
4,239 

76,849 
26,663 
30,703 

II +40-8 

3,559 
1,532 
2,420 

3,956 
1,692 
4,239 

76,849 
26,663 
30,703 

II 

Totals, Other Retail Stores3  25,521 23,824 507,171 589,193 +16-2 25,521 23,824 507,171 589,193 

Second-hand Group 1,606 1,740 11,813 11,071 —6'3 1,606 1,740 11,813 11,071 

Totals, All Stores 125,093 137,331 2,755,570 3,440,902 +21-9 125,093 137,331 2,755,570 3,440,902 +21-9 

# ^
 1 Figures for 1930 have been adjusted to exclude producer-distributors of milk, grain elevators and 

itinerant operators. These kinds of business were not included in the regular tables for 1941. 2 Totals 
include Yukon and the Northwest Territories. ' Includes kinds of business for which separate 
figures are not shown. < Less than 005 p.c. 

Commodity Distribution of Consumer Dollar.—The first of the two 
diagrams shown below illustrates the relative proportions of the consumer's dollar 
spent for various groups of commodities through all types of retail outlets. That is 


